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Introduction

A The purpose of this report is to provide a relevant, timely and concise report on
Tourism trends on the Sunshine Coast for the Industry Operators and other
Stakeholders.

A The scope of the report includes the following-:

Section 1 : The external environment and tourism trends.

Section 2 : Sunshine Coast and Destination area trends.

Section 3 : Consumer Preference for the Sunshine Coast and Destination areas.
Section 4 : Business Performance.

Section 5 : Visitor Outlook.

Section 6 : Key Point summary.

o T T To Do I

A Note : Data used in the charts is trended data unless stated otherwise. Trending refers to a
12 month moving average.

20-Apr-10 March 10 Quarterly ReportDRAFT No. 1 2



Introduction

Data Sources

This report uses a number of data sources.

Roy Morgan Research Single Source (December 2009).
Roy Morgan Consumer Confidence Data (April 2010).
International Visitor Survey (December 2009).

Domestic Visitor Survey (December 2009).

Australian Bureau of Statistics - Tourist Accommodation (December 2009).

o Io Po I» Po Do I

Australian Bureau of Statisticsi Arrivals / Departures data (February 2010).
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Section 1 : External Environment and Tourism Trends m

Australia Consumer Confidence - Date ends April 10

A consumer (and Business) 140 Monthly Data - Index
Confidence continues hold at high
levels. 130 +
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A Threats of interest rate rises yet to
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Source : RMR Confidence Data
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Section 1 : External Environment and Tourism Trends

Aus. Domestic Overnight - Overall Trends (YE December 2009)

emda
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A Domestic Overnight travel has suffered with the Global Financial Crisis (GFC).
Since March 08, when the crisis started to hit Australia, the market has fallen
11.3%.

A Queensland has not been immune with visitor numbers falling during the GFC,
visitor number fell again in Dec. 09 and QIld. share has softened as well.
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Section 1 : External Environment and Tourism Trends
Australian Outbound (YE Feb. 10)

Australians Travelling OS (% p.a.)
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A Australians travelling overseas, is

starting to grow again, and the
growth is picking up steam.

A Travel to Indonesia (Bali) is still

growing spectacularly, and travel
to New Zealand is growing

strongly again.

Source : ABS

Thailand (% p.a.)
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~ Source :ABS

Australian Inbound (% p.a.)
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even here there are now clear signs
source markets are showing some
signs of life T but growth is still soft
I especially in New Zealand.

that the market is turning for the

Inbound has been impacted by the
better.

Global Financial Crisis (GFC), but

Australian Inbound (YE February 10)

A

Section 1 : External Environment and Tourism Trends
A All three of the key Sunshine Coast

UK (% pa)

New Zealand (% p-a.)
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Section 1 : External Environment and Tourism Trends

Inbound Overnight - Overall Trends (YE December 09)
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Source : IVS

A Total inbound visitors to Queensland has fallen 11% since the start of the
GFC. Queensland has also been losing market share. Over the last 10 years
there has been an erosion of market share. NSW is also losing share.

A Victoria continues to gain market share.

20-Apr-10

March 10 Quarterly ReportDRAFT No. 1




Section 2 : Sunshine Coast Trends

Sunshine Coast Regional Spending (YE December 2009)
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Section 2 : Sunshine Coast Trends

Regional Spending T Share of Queensland (YE December 2009)
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Section 2 : Sunshine Coast Trends i i i :‘ :-I
Sunshine Coast Inbound (YE December 2009) "
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A Inbound visitor numbers to the Coast softening slightly in Dec. 09, but in
trend terms, the Sunshine Coast is performing well in this market, with
visitor numbers and market share trending up.
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Section 2 : Sunshine Coast Trends 1 Uic

Other Large Regions Inbound (YE December 2009)

Inbound (‘000) Share of Queensland (%)
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Source : NVS

A Tropical North Queensland has really suffered in the GFC, losing visitor
numbers and market share.

A The Gold Coast is starting the gain market share and so is the Whitsundays.
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Sunshine Coast Inbound - Market Share Key Markets
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Section 2 : Sunshine Coast Trends

Noosa - Inbound Visitors (number)
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Section 2 : Sunshine Coast Trends

Cooloola - Inbound Visitors (number)
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Section 2 : Sunshine Coast Trends

Sunshine Coast Domestic Overnight (YE December 2009)

ernda

Sunshine Coast Domestic Overnight (‘000)

Sunshine Coast Share of Queensland (%)
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Source : NVS

The Sunshine Coast bucks the trend, with visitor numbers rising and market

share improving as well.
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Other Large Regions Domestic Overnight (YE December 2009)

Domestic Overnight (‘000) Share of Queensland (%)
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A Gold Coast was losing market share, but now share is picking up.
A Tropi cal North Queensl andbs share as wel

little weaker in Dec.09.

A Whitsundays has been losing market share.
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Section 2 : Sunshine Coast Trends

Destination Areas - Domestic Overnight Visitors

60-22Q

60-unp :
80-0eQ mm.w_um
go-unp 80000
Jo-unp L0-90Q
L0-unp 40000
90-une 90-20Q
9Q-unp 90000
50-00Q gy
Go-unp 5000
v0-00Q so-ung
=) yo-unp . T
3 po-unp
o £0-29Q o il
2 mwuum 8 £0-unp
z zZo-unp = 20-0e@
G L | Z0-unp
8 Lo-unp 2 | 10-99@
o Lo-unp bt | bo-oog
2 00-29Q r | boune
] 00-unp bel | 0oeg
= |—— } 66-29Q O |- gy
O O 0 O © © O 1
L— 20— B — I — I — M — B — B — | oo
M NN~ 2
i e
s =
~ BOo-unp [ 80-084
- 80-29@ g
Tl - 10-99Q
- 10-99Q e
= lo-unp [ 90-094
- 90-22Q [ e
| S0y - 60-98@
Mt ! - Go-unp
- go-unp [k
S - F0-00Q | r o
= _ fo-unp m [
2 ~ oung = _ - go-unp
g ~ €0-unp ) e
& - 20-22Q S m R
= T et ~ ) - 10-90Q
S - 10-22Q s | [ [
- Lo-unp * “ - lo-un
= 8 < 00-20Q
B I w%mww o o - 00-unp
g L §6-09Q Zz P 66-22Q
o O O o o o o
c o o o o o o o O O O o o o
o T ¥ TR e T 7 T e TR ' O e | o O W M~ WO W =
e © © v O = = =
S
o >
= = 0n .
— % 2 = |nna lob)
© o < £ ) < =
S > Qs a .- o
S5 = 9 O o — o
oL 9@ O = o =0
= o0 = O o o o

Source : NVS

March 10 Quarterly ReportDRAFT No. 1 24

20-Apr-10



Section 2 : Sunshine Coast Trends
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I although a
little softer in
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Section 2 : Sunshine Coast Trends
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Section 2 : Sunshine Coast Trends

Sunshine Coast Day Trips (Year Ended December 2009)

nca

Sunshine Coast Day Trips (‘000)

Sunshine Coast Share of Queensland (%)
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Source : NVS

Slightly fewer day trippers are coming to the Sunshine Coast and market

share is trending down.

The Sunshine Coast is losing share of Queensland day trippers. Better
access to the Gold Coast (since mid 2008) has contributed.
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Section 2 : Sunshine Coast Trends

Destination Areas - Day Trip Visitors
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growing to
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Section 3 : Consumer Preference i i i i. E, I
Sunshine Coast Preference (YE Dec 09) "

Sunshine Coast Preference (‘000)

SC - Share of Qld Preference (%)

3000
2900 T
2800 -
2700 -
2600 -
2500 -
2400 -
2300 -
2200 +
2100 +
2000 -

27 -

Dec-02
Jun-03
Dec-03
Jun-04
Dec-04
Jun-05
Dec-05
Jun-06
Dec-06 -
Jun-07
Dec-07
Jun-08
Dec-08
Jun-09
Dec-09
Jun-03
Dec-03
Jun-04 -
Dec-04
Jun-05
Dec-05
Jun-06 -
Dec-06
Jun-07
Dec-07
Jun-08
Dec-08

Jun-09 -
Dec-09 -

A The Sunshine Coast Preference has declined again and share of Queensland

Preference is at its equal lowest point i but at least the Preference level is
holding the 2007 levels.

Source : Roy Morgan Holiday Tracking Study
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Section 3 : Consumer Preference

Sunshine Coast Preference (YE Dec. 09) - Key Source Markets

A

In terms of key
markets, Preference is
well down in Sydney
from the 2003 peak.

Brisbane Preference is
now growing again.

Preference from
Melbourne is
softening again and is
still well down from
the December 2003
peak.
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