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Introduction

A The purpose of this report is to provide a relevant, timely and concise report for
the Industry Operators and other Stakeholders.

A The scope of the report includes the following-:

Section 1 : The external environment and tourism trends.

Section 2 : Sunshine Coast and Destination area trends.

Section 3 : Consumer Preference for the Sunshine Coast and Destination areas.
Section 4 : Business Performance.

Section 5 : Economic Contribution

Section 6 : Key Point summary
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A Note : Data used in the charts is trended data unless stated otherwise. Trending refers to a
12 month moving average.




Introduction 1

Data Sources
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This report uses a number of data sources.

Roy Morgan Research Single Source (September 2009).

Roy Morgan Consumer Confidence Data (January 2010).

International Visitor Survey (September 2009).

Domestic Visitor Survey (September 2009).

Australian Bureau of Statistics - Tourist Accommodation (September 2009).
Australian Bureau of Statisticsi Arrivals / Departures data (November 2009).
Tourism Sunshine Coasi Standard Visitor Survey (January 2009).

ABS Tourism Satellite Accounts (2008).

Roy Morgan Single Source, Holiday Tracking Study (2006).

SGS Economics and Planning -Tracking the Sunshine Coast Economy (2008).




Section 1 : External Environment and Tourism Trends 1 0=

Australia Consumer Confidence - Year to Jan. 10
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Source : RMR Confidence Data

A consumer (and Business) Confidence continues to grow, despite interest rate
rises.

A Consumer Confidence is now at the boom level of 2006/07.




Section 1 : External Environment and Tourism Trends

Aus. Domestic Overnight - Overall Trends (YE September 2009)
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Source : NVS
A Domestic Overnight travel has suffered with the Global Financial Crisis (GFC).
Since March 08, when the crisis started to hit Australia, the market has fallen
11%.

A Queensland has not been immune with visitor numbers falling during the GFC,
but there are now signs of the market stabilising and market share is improving.




de 60-des
mo.hmw 60-1eN
60-1ey
de 80-deg
80-das s
go-1ep wc.n_os_
Lo-des .S.Em
L0-1e|y S.n_cs_
90-desg mc.am
o) go-1eN mo.n_ms_
go-des mc.Ew
~— So-1ely mc.aos_
tvo-des vo.hm %
o | |5 ot
es o
o ‘ Mm”_cz o mc.“_ms_
+— © z0-des e go-c M_\m
= co-ely m Nc. ot
(D) o Lg-des = _.o.hnw
o Lo-1e iy @ _‘o.aos_
X IS u ., 00-des o 00-des
o [— S~ T - T - SO - M
©C © © 0 © © O
a AOI D 0~ © N =
> ~ 60-des 60-des
-~ G0-1e 60-1e |\l
-~ gp-des go-dag
-~ 80-re 80-1e N
@ ~ Jg-des J0-dos
~ Loy lo-1epl
© - gg-deg g0-dag
o ~ g0-re ag-Ie |\
- go-deg co-dag
> - Go-rely Go-1e
o - po-des t0-dos
- FO-1ely v0-1e
p) - go-des co-dag
- €o-1ey £0-1e
o - zo-deg o 2o-dss
c - Co-re Z0-eN S
O > _ Lo-des 3 Lo-des =
= @© = -~ bo-reiy 0 LO-1TeiN ..
£ O m::_““:_cc.nmm o 0o-des g
2 = coocooocooooo =
s O 22383338381 3
2 =
c C
c O
e - —
c = ) = n n
E = o 298 o ) C = o
e o = O 0 = = =
S 2 S © - +— Q0
o O L>2c @ S : 0 : C c =5
© S » © @ S
T TS e nwn8 g c n =0 >0 c 3 o
c O .= N — O O @ o> O —_ o
S c Nl A TR O = O —= © E S w a3 O
S c 8 c &8 O o T £ o063 C 5@
2V Qo g QO W O L O oS ¢ 2 e} O T
Yo 2EELS Zog2 5592 S$Zwg
| Foz0Oa Zz28<S% SQL3E Ocoex
o O
w -]
n O < o< o< oL

Sunshine Coast.




Section 1 : External Environment and Tourism Trends

Australian Outbound (YE November 09)

Australians Travelling OS (% p.a.)
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A Australians travelling overseas, in

Is starting to grow again, although

the growth is subdued.
A Travel to Indonesia (Bali) is still

growing spectacularly, and travel
to New Zealand is growing

strongly again.

Source : ABS

Thailand (% p.a.)
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are showing some signs of life i but
New Zealand (% p-a.)

Inbound has been impacted by the
growth is still soft.

Global Financial Crisis (GFC), but
even here there are signs that the
market is turning for the better.

Australian Inbound (YE November 09)

A

Section 1 : External Environment and Tourism Trends
A All three of the key source markets




Section 1 : External Environment and Tourism Trends

Inbound Overnight - Overall Trends (YE September 09)

Queensland (‘000)
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Source : IVS

A Total inbound visitors to Queensland has fallen 10% since the start of the
GFC. Queensland has also been losing market share. Over the last 10 years
there has been an erosion of market share. NSW is also losing share.

A Victoriais gaining share.




Section 2 : Sunshine Coast Trends 1

Sunshine Coast Regional Spending (YE September 2009)
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Section 2 : Sunshine Coast Trends

Regional Spending 1T Share of Queensland (YE September 2009)

SC - Total Visitor Spending (%)
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Section 2 : Sunshine Coast Trends

Sunshine Coast Inbound (YE September 2009)
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A Inbound visitor numbers to the Coast are improving slightly 7 but thisisina
weak market.
A The Sunshine Coast is gaining share of Queensland Inbound visitors and

share is now at record levels. Share is now at 14.3%, compared to 12.9% in

September 2008.




Section 2 : Sunshine Coast Trends

UK (%)

Other Europe (%)
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are reviewed.

A The top four

Sunshine Coast Inbound - Market Share Key Markets

A The Sunshine

Coast is

gaining share
of the UK and

NZ market.

A There are signs
that share of
the German and
Other Europe
Is turning for
the better .
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Section 2 : Sunshine Coast Trends

Caloundra - Inbound Visitors (number)
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Section 2 : Sunshine Coast Trends

Maroochy - Inbound Visitors (number)
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Section 2 : Sunshine Coast Trends

Noosa - Inbound Visitors (number)
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Section 2 : Sunshine Coast Trends

Cooloola - Inbound Visitors (number)
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Section 2 : Sunshine Coast Trends

Sunshine Coast Domestic Overnight (YE September 2009)
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Sunshine Coast Share of Queensland (%)
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Like the domestic market overall, overnight visitors to the Sunshine Coast
have been softening and market share as well, is down since Dec. 05.




Source : NVS
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Section 2 : Sunshine Coast Trends
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Sunshine Coast Day Trips (Year Ended September 2009)

Sunshine Coast Day Trips (‘000)
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More day trippers are coming to the Sunshine Coast and they are spending
more in total.

The Sunshine Coast is losing share of Queensland day trippers. Better
access to the Gold Coast (since mid 2008) has contributed.
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Section 3 : Consumer Preference

Sunshine Coast Preference (YE Sep 09)
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A The Sunshine Coast Preference has declined again and share of Queensland

Preference is at its equal lowest point.

Source : Roy Morgan Holiday Tracking Study




Section 3 : Consumer Preference

Sunshine Coast Preference (YE Sep. 09) - Key Source Markets

A

In terms of key
markets, Preference is
well down in Sydney
from the 2003 peak. At
this stage it has
stabilised.

Brisbane Preference
has softened over the
last two years.

Preference from
Melbourne is
softening again and
still well down from
the December 2003
peak.

Source : Roy Morgan Holiday Tracking Study
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Sunshine Coast Preference (YE September 2009)

Section 3 : Consumer Preference
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Gold Coast Preference

GC Preference (‘000) GC - Share of Qld Preference (%)
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A The Gold Coast 0s Preference has steadi e

troughi share is trending up over the last 12-18 months.

Source : Roy Morgan Holiday Tracking Study







